Paper / Subject Code: 86009 / Marketing;v&f‘]'ﬁriternatignal Markeiting

: :  Total Marks: 75+
Duratlon 2% hrs .
N.B.: 1. All Questions are compulsory - "

: 2. All Questions carry equal marks-
3. Figures to the right indicate full marks

Q1 A. Fill in the blanks with approprlate optmn (any 8). v L : (t)
| PSP orientation refers to exporter v1ew1ng Internatlonal marketmg as secondary to domestlc d
operations o -

a. Ethnocentric b. Polycentnc oX G Reglocentrlc d Geocentrlc

2. Direct Exporting means exportmg the products K ¥
a. by joint venture - b. through mlddlemen _¢. through franchising
d. by the manufacturer himself - 3 N B

3. s horlzental expans1on ofa ﬁnn ; o A
a. Merger b. D_rver51ﬁcatren c. Comblnatlon d..None of th_ese

4. International marketlng research facrlltates ot '
a. initial entry in forelgn market < b. large scale 1mports
c. expans1on of domestlc marketmg 7 d none of these v

5. Entermg a new prlce slot and anew market segment is called line

a. Stretchm,g b ‘down . . ﬁlhng ~d. all ofthese
,6. 7 S pricing‘indicates. produet beneﬁts \ R
A Target o b Value ) & Drscount d. None"of these
7. X ' structure violates prlnClple of Unity of” command
~a. Matrix-»~ ~b. Networked AHC. Product d. _Llne
8. D1fferent1at10n lndrcates that: the product is v &
S a umque b. standard c.common . d.all of these
2, Strategrc control mcludes aspects : :
“a. audlt b evaluation"“ ¢ ﬁmctlonal d none of these

10. The Internatlonal F inance Corporatlon an afﬁhate of the World Bank, was established in
a, 1960 S B 1982 o 1953 o d.1956

QI B State whether the followmg statements are true or false (any 7) N
1. Dumping is a fair practice for entry in forelgn market
2. In ethnocentrrc orientation, an exportlng firm believes that every country is unique and needs a
- different approach to match its culture and. social norms
3 Trade barriers are supportlve to the growth of international trade.
-4, Llcensmg is a term used to descnbe the exchange of the products and services for other products
. orservices. 5
5. EU is the 1nternat10nal orgamzatron that oversee the global financial system by following the
,macroeconomrc poheres of its member countries.
6: ,f"fPackmg refers to the transport of container
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- Segmentation according to life cycle stage, age, occupatmn is known as behavroural segmentatron s
A compound duty is a flat sum per physical unit of the commodlty 1mported or exported
Culture prescribes the kinds of behaviour considered acceptable in a society.

0. Feed-forward control exercises a control when the strategy is 1mplemented in an: orgamsatron

=t e =

Q.2 a. Define International Marketing. Explam the dlfferent orlentatlons of 1nternat10nal > e
Marketing. - e " Fod (08)

Q.2 b. What is trading blocs? Explam any two. tradmg blocs of 1nternat1onal traée ey 07)
OR - & :
Q.2 c. What are the Needs for conductmg mternatlonal marketmg research Sy | o (08)
Q.2 d. What are the elements of culture‘7 n F . (%
Q.3 a. Explain lnternatlonal Product L1fc Cycle 5 o . f ; X (08)
Q.3 b. Explain the steps for plannmg ]nternatronal Promotlonal Campalgns N
Q.3 c¢. What is the: need for deVelopmg mternatlonal strategles‘7 ~ L \ (08)
Q.3 d. What are the features of 1ntemaﬁonal servrce marketmg‘) A ) e 07)
Q4a. Explam the Economlc Env1ronment of- Internanonal Markets." & A . (08)
Q4b. How: to control international marketmg operatlons by using modern techmques , o (07)
Qdc. Explam any four types of mtema.tmnal market entry methods , 2 A (08)
Q4d What are the beneﬁts of mternatronal Marketmg? _f ; : 07)
- QS5a. What is the role of packagmg and labelhng in mternauonal market‘? < (08)

Q5b. Explain the factors 1nﬂuencmg selectron of Internatmnal D1str1but10n Channel 07
Q5C. erte short notes on: (any 3) 5 o g R 15)

2. \L’egal Environment.

3. Service:Culture
4. Grey Market
. 8

Tar1ff barners (any ﬁve)
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