
:

1 Concer A Free movement of labour and capital
2 B Uniform fiscal and monetary policies

'Distributior
J C Regional economic grouping
4 Low price D Identifyine potential market
5 Internatior E Export consortia
6 Comrnon n F Penetration pricing
7 Eciinomic u G One single target market

Tradine bloi8 H Management by objectives
Standardisal

Counter trac
9

t0
I Buyback
J Uniformity in products offered
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paper / subject code: 86009 i Marketing: International Marketing
'ii.:

2. A) Differentiate between Domestic rr, arketi r-rg and international marketing 8

7

OR
2. C)Explain brieflY about SAARC arrd its ob-iectives 8

D) As an internationalmarketing student suggest anY three international market entry

methods.

B) Enumerate on different types of tarifTbarriers

3. A) Explain
B) Discuss

3. C) What is

D) Explain

4. A)
B)

4. C)
D)

briefly the steps in international marketing research

Hofstede's six dirnension of culture'

olt
international rnarketing envirounrent?

economic integration and its types

Explain economic enviroument' B

7

8

8
,1

8

7

8

7

15

5. A) Mentiori tile steps in selection of overseas market . .

B) Distinguish between Multi domestic strategy and global strategy

5. Write short notes on - (anY 3)

Transnatioual strategY

Service culture

Transfer pricing

Mass marketing strategY

World bank

1.

a.

b.

d.

e.
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