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b) Disc

markets.
campaign for

servlce providers Comment

can be controlled effectively

began in the 1940s. Unlike most
,$AIl exporling its St. Michael brands overseas as a way

did not own manufactLrres, nrerely branded their
private label). Briggs (1992) estirnated that in 1955 the

,146,000 r,vorth of merchandise. Early internationalization of
dornestic factors. lnternally, the company starled to feel that

marl<et and that expansion lvilI have to corne from overseas
rnernber were suggesting nationalizing the leading domestic

tion rvas therefore seen as a tool of diversification. Out of the export
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Please check whether you have got the right

N.B: 1. All questions are cornpulsory subject to

Z. Figr-rres to the right indicate fulI n-rarks.

a) Discuss the steps to be followed to enter

b) Define Trade Barrens. Diff-erentiate

c) Eriplain: - Globalization, European

2. Atternpt auy hvo questions

a) What is rneant by economic
Intcgration rvitnessed by the

b) Discuss the elements of
c) Explain the rreed fbr

a) Explairr tire
b) Deflne marliet
c) Identify the steps to.

internatioual

4. Atternpt any trvo

a) "Global
fbr arrd

coln0an\' \\'cs
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