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Note Below:

1) All Questions are compulsory
2) Figures to the right indicate full marks

3) Give suitable examples wherever necessary

QI) Attempt any hilo of the following

" *lflhat is media planning? Explain the

b) Explain the role and importance of

4r)'Explain the following terms:

(i) Audit Bureau of

(ii) National Readership

(iii) National

Q2) Attempt any two

a) Explain the
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metricsnote

BuyingMedialoRad

BuyingMedia

;b) Write a

" c),Etplain
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following:

CinemaEvaluating

casefollowingtheRead

Evaluating

Qs)

Media planning is the

an effective use of the

analysis of the consumer

radio, print or online"

channels. The

limited budgets and

are often too

challenge is to
execute and

planning

throughprocess

i

starts with an

could be TY,
across those

for small firms with
and newspapers,

rnarket. The important
objectives and then to

end-to-end process of media

stake holders. This includes

s ad monitoring agencies, all of
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