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What is Media scheduling

Answer anv two of the fol
a) Explain the.Basic Metrics

b) Explain the vdrious

c) Explain the different
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Q.s
under management (AUM) of

onth of Janu ary 20L7 (Source AMFI).

rl Fund space and is looking to grow in

Ms. krisha asked their core team to
a creditable Mutual Fund Company and win

following focus areas:

B Cities.
lnvestment Plans (SlP'S) initially to build

larges investments.
equity linked Savings Schemes (ELSS) where an investor

Rs 1,50,000/- in a Financial Year under Section 80 c of
investors make the Tax savings decisions last minute in the

'in rem inded the team to adhere to the Mutual Fund advertisement

rs should feature.

trustworthy Mutual Fund brand in the long run, however doesn't want to

Company has a budget of one crore only & has appointed you as a

the media mix & Media vehicles for Mutual Fund offering.

strategies should the Mutual Fund Company adopt, Justify?

7.5
1.5

Q.1 Answer anv two of the following.

What do you understand by the term media Planning?

N.B:

Q.2
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