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to contribute to the achieverneut of advertisirrg

of effective media planning has increased clue

media opticlns, fragnlentation of target audience,

complexity irr media buying. The rnedia planning

id.LHel a,-i11iurlce,';rlcctiiig appr:prlale media tthir!es'
of t-Lre media plarr' A lypical media plannirrg process

- environmental analysis, determining meclia' objectives'

and implementing the media Plan
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Explain 1.he different challenges of Media

trxpiain in Brief diiferent sources of

AttemPt ArrY TWO Questions:

Wtrat is iviedia Mix? ExPiarn the

What is Print media? ExPlain

Expiain the different
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Wtrat is \4edia

Explain the role of

What is media
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