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(c) Explainthe
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(b) Retail strategY

i"i VendorRelations'

3. Answer anY two of the following"' --- (a) WhatdoYouryeanbV
merchandise Plan'
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5 Analyse the case and answer the questions given below :

'Walmart 
is known for its low prices - and for driving its vendors to tears to gei

them. Noir it is pressuriug its vendors to also supply it with en

friendly merchandise with labels to prove it. Inthe future, merchandise so

Walmartwill have the environmental equivalent of nutritional labels,
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image ? Give reasons.
(c) Explainthe significance of enhancing atWalmart.
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footprint, the amount 0f a$
environmental issues.

Walmart hasn't always been touted as a good corporate
1990's,'it oame to light that workers at some factories
Walmart were subj ected to inhuman conditions.'lYblmart
have also been accused of dumpinghazardous waste in

Questions:
(a)
(b)

information on the produgt's carbon
pollution used to produce it and other
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