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Please check whether you have got the nght questlon paper e I
N.B: 1. All questions are compulsory. - i !
2. Answer to sub-questions must be wntten together.
Q.1.  Answer the following: (Any two) o _: bl T '-{“1'5'"Ma\rk_'s}_ :

Explain the functions performed by a retaiJé'r"-": TS 5o ' (7.5)

Discuss the factors responsible for the growth of orgamzed retail in India (7 5)

What is Airport Retailing? Explain its features 5 it (7.5)
Answer the following: (Any two).--"..- ¥ 3 Rt "-(15 _Maeks)
Explain the factors mﬂuenqmg retallsheppers - - £ 5, _(7.5)
Write the steps in developmg retail strategy | IR : | '.(7.5)
Elaborate the objectives of CRM in retali -_"- RS e (7.5)
Answer the folluwmg (Any two) I _. e ¥ (15 Marks)
Discuss the:n__ee'd.and lmp_o-rtaghce‘__ef rjrive-te;éaibe[.bifan,ds'. ' (7.5)
What is varrabje pricing? Drscuss its types 2 & (7.5)

What do you mean. by merchandlsmg? Explam the prmuples of merchandising (7.5)

Answer the fol!owmg: (Any two) i (15 Marks)
,'State the respons:bllltres of the store manager (7.5)
: D!scuss the 5 S’s of Retall Operations (7.5)
' Explain the toels used for vrsual merchandismg. {7.5)
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Q.P; CODE: 35128
Q5. Solve the case study: _ Ry Marks)

Organized retailing in india is poised for exponential growth. It is'e__xbécte_d to experﬁence hew
paradigms due *o the changing dynamics in areas such as demand;-._su'bply, technology, spp'_ply
chain Mmanagement, government policy. R T

It is said that as consumerism is rapidly growing, rural 'co‘n;su_me_,rs_will_:- be the biggest
beneficiaries. At the same time, the retailer is expected to provide value. to the customers,

associates, employees and consumers. It may be noted that i_t'is'diffi'cu_ff.to sustain retail business

with such dynamics and changes taking place in\.t’ﬁe_market;'The need of hour js ﬂexibi!it? in

business so that it can change according to the..-_hjeeds o,f_the market,

Retail cannot develop by setting Up- on!y:'méi'lsl:'.-_ijh order to _ﬁrum'qt'e retéif, we also have to
promote India as g shopping dest:in_'étiorf, qu’_'th_i__s_',: atis necessary to give Indian retail an Indian
face. While we bring in foreig_n"for‘m'ats to grow, it is very important that India develops her own
format rather than just to imitate foreign malls, - % s

R
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Questions
1. How is organized "_ret-'ailing_lcab be prqrﬁot'g-d: in Rural India?

2. Taking example of an organized ?etai_!er in__i_nd‘ia_i;éxpf,a‘ih‘ how have they been successful in
giving an Indian face taretail?. LA '

3. Before §Etfiﬁg'up an organized retail store what restrictions you will try to avoid?
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