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N.B, : (i) Ali questions are eampulsory Subjected to internal options.

(2) Figure to right indicate fu1lmarls"

(3) l)raw diagram wherever necessary"

(b)

(e)

(d)

2" {a) What is meant by "Market Research"? Explain the roie

Research"

(b) Elaborate on the different Marketing channeis

appropriate exa:nples.
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1. (a) Explain the ? P's clf the Marketing Mix wilh relevance to the Insurance sector"

various 8

is the importance of " an emplyees to a service sector

and psychological factoers influence consumer 7

OR

of service qualit-v r,vith relevant exarnples.

stpges a customerpasses through, while makingbuying decisions, 7

examples"Expla:n
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4" (u) Define't IMCrr what arethe components ofIMC?

(b) "serviceCustomersdonotswitchBrandsfrequentlyascomparedtoProducts""Explain"

5.

(ii) ConsrunorResearch

(iii) Ethics in l\zfarketing

(rv) BrandvalueProposition

(v) ManagingService
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