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1. (a) What h marketing? Explain the scope ofmarketing'

iu prro, services and explainth"*uio, oharecteristics of services.

OR

1" (a)

(b)

2" (a)

2. (a)

(b)

3" (a) Discuss ttre importance of Personnel ir
O) Explain ttre GAP Model of Service QualttY adiagram.

3" (a) Explain Howcanwecreate serviee brand ? Explain with examples

ofMC.

4.(a) Whatarethefactors to the grou'th ofrural markets?

(b) Discuss theproblelns to rural marketing in India.

4. (a) Define and explain the marketing challenges inthe 21st Century.

ft) WhatisE- Explain the advantages and limitations

5 Write short three) of*re following :-
Research(a)

(b) Loyatty
ds v/s Serviees

Ethics inMarketing
InternetBanking.
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N.B. : (1) AII questions are compulsory

(2) Figures to the right indicate fuII marks'

the Marketing Mix in Insurance sbctor with examples.

marke"rng strat-gies used intheBaakrng sector. Discuss

inlndianEnvironment.

intermediaries?

O) What is Marteting Research? Explain the limitations
OR

(i) ProductResearch (ii) Sales Research.

the oonsumer buying behavior:r" Elaborate types of buying behaviotr.

(b) Define IMC. Etraborate onthe


