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N.B.: (1) All questions are Compulsory.
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I. (a) Define marketing and explain its nnportance, g )
(b) .Discuss the classification of services, 7 =
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(a) Explain the importance of marketing mix elements. 8 =
(b) Elaborate on the marketing mix in insurance. Give examples. 7 E
=2
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2. (a) What are the factors affecting channel decisions ? 8 Z
j (b) Explain the features of marketing research, 7 2
= OR >
w
e c
& : . 3
m (a) Write a note on sales research and consumer research. 8 =
= (b) State and discuss the logistical objectives for banking companies 7 q
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| = 3. (a) What are the different types of buying behaviours ? 8 a
= (b) Explain the different dimensions of quality. 7 =
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v (a) Explain how can a company develop customer conscious emplo- ces. 8 o
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& (b) What is the GAP model in services ? How can these gaps be closed ? 7 y
v
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4. (a) Define advertising and explain its functions o ~
[ t2} Define branding and explain the characteristics of a good brand 7 A)g
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4 8 2
I sreted Marketing Communication (IMC) and explz 1 the -
e ne growing imporiance of IMC. 7 =
=xplain the factars contributing to the growth of rural marketine 24
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2 Viarketing >
v {b) Ethics in Marketing o
1 (¢) Factors Affecting B uying Behaviour =
S (d) Promotion Research A
(¢) Banking Products. 3
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