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All questions are (lompr:Isnr.i,.
Figures to the right indic:ite tiiij mar"ks.{

(a) Define marketing and explain its irrrporrance
(b) .Discuss the classification of servicrs.
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(a) Explain the imnortance of marketing mix elem,_:nts.
(b) Elaborate on the marketing mix in insurance. Give exarnpie:;

2" (a) Whal are the factors affecting channel ilecisions ?
(b) Explain the features of marketing research.
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(a) write a note on sales research ancl consumer research.
(b) state and discuss the logistical objectives for banking cornpanie :.

(ai What are the different types of buving behaviours ?
(b) Explain the different dimensions of quality.
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(a) Explain how can a eompany develop customer conscious emplc.;ee.s.
(b) what is the GAP model in services ? Hou, can rhese gaps i:e ck,:.;ed ?

4. (a) Define advertisirye and e4olain irs lirrictionc
t"bl Define branding and explain the ciraracteristics of a good brand
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(b) Ethics in Marketing
(c) Factors AII'ectiiig IJu..,'ing }i].ir,:, ;itri-
(d) PromoricnRe.search
te I Llar.king Prr, d ue r:
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