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Discuss the process of marketing research'

A) What are the different types of buying behaviors?

B) Explain the importance of personn"l i6 5srvictss'
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A) State and explain the benefits marketing'

B) Define services' How are services classified?

OR

C) What are the factors influencing choice of loca':ion?

D) Explain the 7 Ps of Marketing Mix in Banking and lnsurance sector'

A) Discuss the direct & indirect marl<eting channels'

B) What is marketing research? Explain its featur'-"s'

OR
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OR

C) Discuss the dimensions of service quality witlt examples'

D) Explain 'The 6aps model of servlce quality'' t

A) What are the varlous factors affecting brand image?

B) Explain the benefits of lntegrated tVlarketing Communication' (lMC)

OR

C) Write a note on social marketing'

D) Discuss the reasons for the recent growth irr rural marketing'

Write short notes (AnY 3)

A) Sales Research '
B) Custorners Conscious Employees

C) Brand lmage

D) E-Commerce - TYPes

E) Goods V/S Services'
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