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N.B. : (1) AI) questions are campulsory Subjected to internal options'

(2) Figure to right indicate fu1l marks'

(3) Draw cliagram wherever necsssary'

1 14) Exolain the characteristics of sert''ices
't )i) o#tn.I'4arketing' Explain its scoPao

(*)Whatarethevariousfactorsi,,nu,.,.lngthechoiceofaservicelocation?
(i) Explai" th;; P s in the B anl<ing Service Marketing lvtix'

Z. (a) Define MarketingReserch' Explaiu its importance'

(b) Explaintnt iiii"'"""t factors influencing channel decisions'

OR

},vfDef\neMarketingLogistics.nxpiainttreo|j||iesofMarketingLog,estic.
-{ail- what is meant by consum"r r**-J*.lr? E>lplain tho need for constlmer research'

3 ;.iifilnutt are tire important factors innileniilgtuying behaviour?
- 

11't Explainrhe ilnpcj:,l3noo cf pe;soa':'Ji iii t;ervices'

(c)ExplainwiththehelpofdiagramGAPSModel.',1,:,99GAPSoccur?Suggesldiffer*::ll
waYs bYwhich GAPS canbeclosed'

4.(a)Explainwithtlrehelpofexamplesthevariousfactorsaffectingbrartdimage'
@) Explainthe different steps involv"Ji" i*.r*ing ana effective Integrated communication

andPromotionProgramme' 
OR

with exanrples, any eighttypes ofbranding' '

the riifferent problemiu'*ttlxtA with rurai marketing'
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1(c) lixPlain

-Sj) 
Expiain

15

5. -ilrite notes on (AnY three)

iiil - F}wtlcal goods vis Services'

{iii) Ilole of Marketing charurels'

{r.d -'}Pes ofbuYingbehaviour

tr) c.-rromfilerce tYPes

(2 Hours)


