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N.B.: (1) All questions are compulsory <g<'3
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1. (a) Stateand explain the scope of marketing. QV} 8
(b) Define Services and explain the classification of services. ; .VV 7

OR Na
1. (a) Explainthe Marketing Mix in Banking and [nsurance sector with examplg)sr.lr' 8
(b) What are the various factors influencing the choice of service locatiort\(:%\ 7
| \
2. (a) Define Marketing Channel. Explain the role of marketing charm%\:i\?‘ 8
(b) What is Marketing Research? Explain the importance of marlgfjhlg research. 7
: ' ) OR X
2. (a) Explain (i) Features of Consumer Research. (i) Need fogyonsumer Research. 8
(b) Discuss the factors influencing buying behaviour. ?Cg | : 7
\\/Z\ :

3. (a) Explain the importance of Personnel in servicess,~ 8
(b) What are the different Gaps in Service Quality Ow can the Service Gaps be closed? 7

: OR %Sb _
3. (a) Explain the differenttypes of advertisir;%%edia used for promoting services. 8
(b) State and explain (i) Benefits of IM(%((ji Barriers to IMC. _ 7
4. (a) Explainthescope of rural mar E;_fo’?g in India. 8
(b) What are the problems asso%@i d with rural marketing in our country? 7

& OR
4, (a) Discuss 'The Marketin'zé(&allenges inthe 21st century'. 8
(6) Whatis web market& &9 Bxplain the reasons for using web marketing. ' 7
Y
5 Write short notes %gﬁgcr)three) of the following :- 15
garch

(a) Sales %ﬂ
(®) Brmr%_ﬁ\ age
(c) L@éi(:al Objectives in Insurance products.
(d)&\z?_ unctions of Advertising '
5@ Ethics in Marketing.
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