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4. (a) ExP,lainthe scope ofrural inindia.

(b) What are the problems with rural marketing in our countrY?

4. (a) Discuss'The
(b) Whatisweb

OR
inthe 2lstcentury''

Explain the reasons forusingweb marketing

5 Write short notes three) ofthe following

(a) Sales

o)
(c) cal Objectives in lnsurance Products'

ofAdvertising
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Ethics inMarketing'
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State and exPlainthe scoPe ofmarketing.

(b) Define Serryices and exPlain the classification of services'

OR

(b)

Marketing Ch anne I . E-rP lain the role ofmarketing

(b) What is Marketing Research? Explain the imPortance

OR

(i) Features of Consumer Research' (ii) Need

(b) Discuss the factors influencing buyingbehaviour.

research.

Research.

rn
can the Service GaPs be closed?

OR
used for Promoting services'
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the differenttYPes

(b) State and explain (i) Benefits Barriers to IMC.
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