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Notb:- 1) All questions are compulsory.

2) Figures to the right indicate maximum marks.
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2) Figures to the right indicate maximum marks.

Ql) Discuss the relevance of Media Studies in the context of Feminism

Q2A) Four functions of Media

Q2B) Magic Bullet Theory

OR

Q2A) 5 concept of william Hachten (col R/u)
Q2B) Public opinion formation (col u/A)
Q3A) How the representation in media gives identity to different Social Groups. Give Example

Duration: 2 % hrs

Note:- 1) AII questions are compulsory.

3) Propaganda Theory
4) Mass Society Theory
5) The medium is message
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Q3B) Hypodermic Niddle Theory

Q3A) {Jses and Gratification theory

Q3B) New age media tools

Q4A) How does Political readers use media to set their agenda? Explain with
Q4B) In Democratic Participatory Theory useful in today,s era? Explain
Q5) Short noes ( Any Three)

1) Development Media
2) Definition of Mass


