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Note:- 1) All questions are compulsory.

2) Figures to the right indicate maximum marks.

Ql ) Mcluharl's concept of Global Villagc in the age of Netflix (CO2, 3tJ/A)

QIA) Intcnret as public sphere ( CO1 ,2UlA)
(J2B) Nov N{cdia Inlluence on society ( CO2,3 U/A)

OR

Q2A) Indian Clulture ancl Media ( CO2,3U/A)

Q2B) F-eminism ( CO2,3 U/A)

{l3A) l"lorv does Magic Bullet Theory u,ork ?( C02 ( R/U) 8

tl.3[]) Does N4edia helps in fbrrnation of public opinion? ( CO2,3 ( lJlA)

OR

(l3A) IIorv do propaganda theory is used in politics? ( CO2 ( U/A)

{.)3t}) Representation of religion in media (CO2,3 ( U/A)

Q4A) Give your opinion or-r the "The meditrm is the message" (CO2,3 (UlAlE)

(l4ll) Hou,the representation in media gives identity to LGBT Group? Explain

(co2,3 (ulAlE)
(15) Short nocs ( Any Three)
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1) ilypodennic Niddle Thcory's use in branding ( CO,1,2 ( U)
2) O'l"l'l)latlbrrn ( CO1,2 ( U)
i) 'l'rvo Step Flow ( ClO1,2 (U)
1) Tools of uerv media ( CO1 ,2 (U)

-5) hnportance of Internet in youth (COz,3 (U/A)
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