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N.B. : (1) All main questions are carrying 15 marks,
(2) All main question are having intemal options

Explain copyri ght protection in India? Write down its pre-req

(a) Defin rys'a
e firewall and other types of firewall?

ICC the concept and its plovisions'?

) Define online contracting with its issues?

What are the provisions of WIPO?

\b

7

8

15

7#rd

3

lain sues in

V/hat are the pro ofITA

(u) Define Encryption?
(b) Write a note on Shrink

4. (a) What are the provisions

Explain Trademark lnn
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ffi e-cornrnerce? 7

8What is WTO?
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Please check whether you have got the right question paper.
N.B: 1. All Questions are compulsory.

2. Numbers to the right indicate marks.

a.1) A) Define Strategic IVlanagement and explain its nature.
B) What are the methods of Appraisal in Strategic Ma

OR
:if') eg

..-Pf- Discuss Strategic N4anagement intent in

" 
a) What do you mean by environmentalanalysis? Discuss any one type available for

t
a nalysis.
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07
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a.2) - A) Explain the process of Strategic Choice. '' .. ',\i' '

.. B) What are the techniques of Strategic Management? 
I ' 

i "

OR
P) Explain the organizationaldesign and its impact on change in Strategic Management.
a) Explain Resource Allocation along with factors affecting it. 

.

a.3) A) Explain the GE Matrix in detail. (€' ',' .; ," . . , " (' ' -
B) Define the term Stability Strategy anci expiain its types.

oR ',''' l" I ! '

P) Explain the term Merger and its types.
a) What is StrStegic All'iance and explain its stages?

a.4) A) Explain the term strategic Marketing plan and aiso its policies.
B) What is SBU? Explain its features.

OR
Write short notes on Any three:

1) BCG Matrix
'' 2) Differentiation

3) Turnaround Strategy

.A) Cost Leadership
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[Time: Two Hours]

Please check whether you have got the right question paper.
N,B: 1. All Questions are compulsory.

ol*A

I Marks:501

a.1) a) Explain the lnternationalSales Agreement.
b) What are the various documents used in lnternational business.

"d- Wnat are the various
OR

pavment methods in lnternational buslness?
'- -:__- -.-
of Common law & Civil law to lnternational business?,tr

q.}raT/txplain
'r.bf txplain

Distinguish between GATT & WTO.

Explain Anti-dumping in detail.'.**=bR
. c) Explain the disputes settlement process of WTO.

d) Explain TRIPS in detail.

What are implication

d) [xplain
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A3)z{Lxpla in F ra nchisi ng in deta il.
' gf Explain licensing in detail.

OR

c) Explain patent in detail.

Expla in & other commodities.

8249BC3DB426114 1 -554D46.+8-5 643 1 Fs7 8



Nlb* 1 f.co w)-
-1r 1++r*e.S'on) oJ 6

/ z6 /ou
Ut77" r1Lv1 I o.r-r,

1t"x
otany'

rl

0r/
?* -fr?

it

(a) What

(b) Explain the

Explainthe

4. (a)

(b)

(p)

& treaties.

on the International business Taxation

act in brief.

work relating to E-commerce
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Venture.
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N.B. : (1) All questions are compulsory.

(2) All questions are carry equal marks

,t
./

y{extain the problems in International business.

;fi wnatarc the Documents used in Intemational business. *-
OR

7

8

7

co

1

(p) Explain code, contmon law and civil law and

International business.

(q) Explain the nature of International business.

)//.,?

// ,6 ExPlain

(a) Explain Origin and Evalvation of G.AJT to

rnplication to

Lrdian patent Lau,being member of WTO.

\b

G) Explain

Jd Explain
7,

theprinciples of WTO.

OR
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N.B. ) All questions are compuJsory

) All questions carry equal marks
(1
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I Total Marks :60

15

1- (a)
(b)

MIS is a support system of management. do you agree on disagree, justify
your answer

OR
o 2.'{t$ Explain the latest trend of applioatiorr system.

.Jb)/ Exptain Narmalization.

What is the application of MIS in 15

-+ Finance
-+ Marketing
+HR

OR
Organization Developmont and MIS 7

Explain in detail the RDBMS concept 8

Write a short note on SCM .*r"fi' 7

Write a short sote on DS! !tlp"c.'7 8

"?: oR
What are'ttre varioui security challenges faced by )MIS system in the organization 15

Define MIS? Explain the rolo of MIS" 7

How operationa! tactical aud strategic i.nformati,:n benifit the organization? L5L.)'
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N.B f l ) AII orrestinns are cornnulsnrv\-/ ---- a- -_- ----r-.----J-
(2) All questions carry equal marks

i. (a) Define MIS- How is it important in today's business environment.

(b) Limitations ofMIS

(p) Explain in detail the types of system-

4. (a) WhatisDatabase and what are their components
(b) Howdoyousetthe planning ofMIS

(p) Information System
OR

Marketing andHR.
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All questions are compulsory
All questions car4/ equal marks

Define advertising and its role and importance in online Marketing.
How sales are promoted in direct marketing?

OR
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I Total Marks :606CX
N.B. : (1)

(2)

1. (a)
(b)

(p) What do
(q) Describe

you mean by brand and how it help in improving online
Relationship Marketing and its role and impact on

8

7

2. (a)
(b)

_. 
(p)

,.{q)

how it can be solved
CPM in eCRM

8

world. 7

exampie 8

7

8

7

?8
7

15

3. (a)

Errite
(q) Write

4. Write short notes on (any three out ):-
(.)

is web browser and its advantages? -N\OR \\
dcvrn ethical issues arising in eQs$E and
down the role and techniqr"r q{bfa urrO

'{.\

(b) What

(b)
(c)
(d)
(e)

Six E's of CRM
Yellow pages
CPC
PPC
Data Mining S,P
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What is eCRM and mention its

Define Internet Marketing its scope meaning and

by Buliding links? Explain its

Describe Search Engine and support of SEO in web

OR
What do you mean
How far e-mail campaign help in social media?

eCRM's functions?
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( 1) All questions are compulsory.
(2) Nurnbers to the right denote marks

Define Stra c Management. What is thr: irnportance of Stra

N.B.:

1. -(A)
Managerrrent?

. (B) What are the elernents in Forrnulation? 6e9, ^*! 
e't

10

IO

10

10

5

IO
5

l0
5

15

- (P)

-- 
(Q)

2. *^)
(B)

5

,(P) Discuss the process of Strategic Control
(Q) Explain structure and system of

3. (.A) detail.

. (P) Explain Mckinsey's 7s in detail
(a) Write a brief note on D caiton.

4. (A) of strategy in marketing function.
(B) functional strategies?

OR
Write short

and Development
Marking

Competencies.

Any 3
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2)
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